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“Humans Prefer Curved Visual Objects”, by Bar and Neta.
1. Reference Information
Bar, M., & Neta, M. (2006). Humans prefer curved visual objects. Psychological  
         Science, 17 (8), 645-648. Retrieved from
                      https://faculty.biu.ac.il/~barlab/papers/2006%20Bar%20-%20Curved.pdf
2. Article Summary
     In the article, “Humans Prefer Curved Visual Objects” by Maital Neta and Moshe Bar, the two authors hypothesized that neutral objects with sharp contours would be less liked than alike objects with curved features since sharp contours tend to bring out a sense of threat (Bar & Neta, 2006). The researchers used 140 pairs of real items with equal meaning as the stimuli. The only difference between each pair of the objects was that one had curved features whereas the other had sharp features. The objects’ features also included meaningless patterns designed in a similar way. In addition, 80 items were included as the control so that each had equal proportions of curved and sharp features. Fourteen individuals participated in the study where each of the individuals observed each pair of the objects, including the objects in control and to make a choice of the objects they liked or disliked. 
       The results and findings in the experiment method of research found that the participants preferred the objects with the curved features than those with curved features. Another crucial result observed was the non-existence of any significant difference in the overall reaction time between the curved or sharp object, and the sharp or curved meaningless patterns (Bar & Neta, 2006).


3. Hypothesis
Sharp transitions in contour might convey a sense of threat, and therefore trigger a negative bias.
4. Research Method.
Experimental method of research.
5. Strengths and Weaknesses  
      The experimental method applied in this case offered the researchers better results due to the controlled environment they worked in. However, since the situations are often controlled in experimental research and do not represent real life, including in this research, the test subjects’ reactions may not have been true indicators of real life behaviours. Although their hypothesis was proved, the incorporation of additional participants would have provided additional insights and possible points of observation. 
6. Important issue addressed in the article
The research proved essential in establishing and determining a negative bias may result not only from an object’s meaning, but also the object’s features. This research proved essential as it established and addressed the issue of the human-object preference which the authors believe emanates from the mere-exposure effect as individuals are more familiar to the real objects (Bar & Neta, 2006). 
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